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Sports Marketing & Media
Undergraduate Degree Program - Campus & Online

OVERVIEW

Teams, companies, and organizations in the field of sports business are rapidly 
moving into social, mobile, and digital spaces while targeting opportunities to create 
content, control their messages, generate revenue, and create fan branding. These 
businesses are realizing that as the digital universe expands, they can connect with 
their respective clients and fan bases in a much more intimate way than has ever 
been possible. Because of this, the sports-business industry has a universal need 
for creative professionals who understand and utilize technology and are able to 
communicate the information derived from it.

contribute to the new demands of the evolving field of sports business, particularly 
from a position where digital art, design, communication, distribution, and marketing 
intersect. This curriculum will also provide you with a fundamental understanding 
of how marketing and content creation are becoming more integrated into the 
everyday operations of sports businesses. Furthermore, the curriculum provides 
practical, real-time opportunities for you to create, distribute, and market content, 
and includes topics such as social-media marketing, sports-business models, mobile 
technology, sports sales and sponsorships, intellectual property, and leadership and 
organizational behavior. This collaborative, project-based curriculum culminates with 
you creating and producing a targeted sports-business proposal for a self-selected 
company such as a team, league, university, or marketer.

ASSOCIATE’S OBJECTIVE

is to help you develop and refine skills in marketing and technology, which will 

sports business. The degree program focuses on ways that you can maximize the 
connection between fans, teams, brands, and athletes, and you will learn how to 
utilize the principles of marketing in a sports-specific context while implementing 
original content on multiple platforms. 

will enable you to pursue new and emerging entry-level professional pathways 
in the field of sports business, including positions such as marketing coordinator, 
marketing analyst, marketing specialist, branding associate, and many others.

BACHELOR’S OBJECTIVE

is to help you develop and refine skills in marketing and technology, which will 

sports business. The degree program focuses on ways that you can maximize the 
connection between fans, teams, brands, and athletes, and you will learn how to 
utilize the principles of marketing in a sports-specific context while implementing 

Bachelor of Science degree program will enable you to pursue new and emerging 
entry-level professional pathways in the field of sports business, including positions 
such as sports event coordinator, sports sales associate, client relations supervisor, 
live events marketing manager, media content producer, and many more.

Campus
Chronological Course Schedule by Months

Online
Chronological Course Schedule by Months

Sportscasting
Undergraduate Degree Program - Campus & Online

* This specific course is offered online. Please see course description for details.
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Creative Presentation 3.0

2 Psychology of Play 3.0

3 4.0

4 English Composition I 4.0

Introduction to Sportscasting 3.0

Broadcast Writing 4.0

7 4.0

8 Project and Portfolio I: Personal Branding 3.0

Sports Digital Production 4.0

4.0

Fundamentals of Physical Science 4.0

SCB228 Project and Portfolio II: Sportscasting 3.0

Professional Development Seminar I: Sportscasting

4.0

4.0

4.0

Project and Portfolio III: Sportscasting 3.0

SCS2222 Professional Development Seminar II: Sportscasting

Fundamentals of Public Relations 4.0

Professional Writing 4.0

3.0

Broadcast for Advanced Technology I 3.0

20 SCB348 3.0

3.0

22 Advanced Interviewing for Sportscasting 4.0

4.0

23 4.0

24 3.0

Advanced Reporting and Practice 4.0

Intellectual Property 4.0

27 3.0

28 Broadcast for Advanced Technology II 4.0

3.0

3.0

SCS4444 Career Readiness: Sportscasting 4.0

BACHELOR’S TOTAL CREDIT HOURS: 120
BACHELOR’S TOTAL WEEKS: 116

ASSOCIATE’S TOTAL CREDIT HOURS: 60
ASSOCIATE’S TOTAL WEEKS: 64
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Broadcast for Advanced Technology I 3.0

3.0

SCB348 3.0

4.0

Advanced Interviewing for Sportscasting 4.0

3.0
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Advanced Reporting and Practice 4.0

3.0

3.0

Broadcast for Advanced Technology II 4.0

20 3.0

SCSC444 Career Readiness: Sportscasting* 4.0

BACHELOR’S TOTAL CREDIT HOURS: 120
BACHELOR’S TOTAL WEEKS: 80

ASSOCIATE’S TOTAL CREDIT HOURS: 60
ASSOCIATE’S TOTAL WEEKS: 40
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Sports Marketing & Media
Undergraduate Degree Program - Campus & Online

OVERVIEW

Teams, companies, and organizations in the field of sports business are rapidly 
moving into social, mobile, and digital spaces while targeting opportunities to create 
content, control their messages, generate revenue, and create fan branding. These 
businesses are realizing that as the digital universe expands, they can connect with 
their respective clients and fan bases in a much more intimate way than has ever 
been possible. Because of this, the sports-business industry has a universal need 
for creative professionals who understand and utilize technology and are able to 
communicate the information derived from it.

contribute to the new demands of the evolving field of sports business, particularly 
from a position where digital art, design, communication, distribution, and marketing 
intersect. This curriculum will also provide you with a fundamental understanding 
of how marketing and content creation are becoming more integrated into the 
everyday operations of sports businesses. Furthermore, the curriculum provides 
practical, real-time opportunities for you to create, distribute, and market content, 
and includes topics such as social-media marketing, sports-business models, mobile 
technology, sports sales and sponsorships, intellectual property, and leadership and 
organizational behavior. This collaborative, project-based curriculum culminates with 
you creating and producing a targeted sports-business proposal for a self-selected 
company such as a team, league, university, or marketer.

ASSOCIATE’S OBJECTIVE

is to help you develop and refine skills in marketing and technology, which will 

sports business. The degree program focuses on ways that you can maximize the 
connection between fans, teams, brands, and athletes, and you will learn how to 
utilize the principles of marketing in a sports-specific context while implementing 
original content on multiple platforms. 

will enable you to pursue new and emerging entry-level professional pathways 
in the field of sports business, including positions such as marketing coordinator, 
marketing analyst, marketing specialist, branding associate, and many others.

BACHELOR’S OBJECTIVE

is to help you develop and refine skills in marketing and technology, which will 

sports business. The degree program focuses on ways that you can maximize the 
connection between fans, teams, brands, and athletes, and you will learn how to 
utilize the principles of marketing in a sports-specific context while implementing 

Bachelor of Science degree program will enable you to pursue new and emerging 
entry-level professional pathways in the field of sports business, including positions 
such as sports event coordinator, sports sales associate, client relations supervisor, 
live events marketing manager, media content producer, and many more.

Campus
Chronological Course Schedule by Months

Online
Chronological Course Schedule by Months

Sportscasting
Undergraduate Degree Program - Campus & Online

* This specific course is offered online. Please see course description for details.
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Campus
Chronological Course Schedule by Months

Online
Chronological Course Schedule by Months

Sports Marketing & Media
Undergraduate Degree Program - Campus & Online

* This specific course is offered online. Please see course description for details.
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Web Development
Undergraduate Degree Program - Online

OVERVIEW

Full Sail University’s Web Development curriculum focuses on the architecture, 
interactivity, and programming needed to integrate and deploy modern websites and 

in all forms by coding and publishing standards-based web applications. To develop 
web-based solutions that are dynamic and engaging, you will use industry-standard 
tools, including modern client-side and server-side languages, relational and 

will learn how to deliver information through web-based solutions that are consumed 
by diverse endpoints through project plans and common industry workflows. Each 
of your acquired skills will be used to create real-world projects and develop a well-
rounded portfolio. Through the program’s curriculum, you will gain experience and 
complete assignments aimed at making you a well-rounded web developer to prepare 
to enter the web industry.

ASSOCIATE’S OBJECTIVE

The goal of the Web Development Associate of Science degree program is to provide 
you with focused knowledge and understanding of web development as well as 
how to interact with users through front-end programming and user interactions. 
In addition to technical proficiency, your education will help you develop critical-
thinking, problem-solving, and analytical skills that contribute to lifelong learning, 
providing you with tools to help sustain a long and productive professional career in 
the technology industry.

BACHELOR’S OBJECTIVE

The goal of the Web Development Bachelor of Science degree program is to 
provide you with focused knowledge and understanding of web development and 

applications and understand how to test, deploy, scale, and secure web solutions 
for consumption by a variety of users. By integrating a variety of cloud-native and 
service provider ecosystems, you will also analyze metrics to determine how to build 
effective web solutions. In addition to technical proficiency, your education will help 
you develop critical-thinking, problem-solving, and analytical skills that contribute 
to lifelong learning, providing you with tools to help sustain a long and productive 
professional career in the technology industry.
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